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Credit-6 (5+1) 

 

Entrepreneurial and Leadership Development (12255925) 

 
 

Course Objectives (2-3) 

  

1.      To improve understanding of Leadership and Entrepreneurship.   

2.      To educate students regarding Skill, Training and important of Leadership 

3.      To develop the skills of students on cope with the entrepreneurial challenges    

 

 
Course Learning Outcomes 

 Students will be able to develop understanding about entrepreneurship, entrepreneurial 

process and mindset of Entrepreneur. 

 Gain knowledge about the steps in the process of setting up an enterprise and various 

challenges faced by budding entrepreneurs. 

 Develop sound knowledge about various government initiatives and civil society 

organization for promotion of entrepreneurship. 

 Develop skills such as selling skills, team building skills and communication skills needed 

to run an enterprise. 

 Develop the mindset and skills for innovation. 

 Learn about the concept of leadership, its importance and applicability in the modern 

times. 

 

Unit 1 

1. Entrepreneur meaning, evolution of entrepreneurship, importance, types, qualities of an 

Entrepreneur.  

2. Role of consultancy organizations and government initiatives for promoting entrepreneurs. 

3. Small Scale Industries: concept and their roles in Indian Economy, Sickness and challenges 

in small scale industries, reasons and remedies 
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Unit 2 

1. The concept of Enterprise, steps in setting up an enterprise, financing, steps in setting, 

problems and challenges faced. 

2.  4 P’s of Marketing Mix: Marketing Environment for entrepreneurs, concepts, research, 

segmentation and strategies, product knowledge: presentation and   demonstration, Setting 

up locations of enterprise, promotion & Advertising. 

 

3. Training for self-employment, concept, importance, types, process of training, Non-formal 

training including training by Civil Society Organizations. 

Unit 3 

1. E-learning, Web-Based learning: Concepts, Design & Management, content design 

2. Team building / Coordination Skills: Practices, Task, role play mixing ability, group 

building 

3. Selling Skills: selling techniques & order processing & in store selling etc. 

4. Communication Skills: Interpersonal communication, group communication, use of mass 

media 

Unit 4 

1. Leadership: Theories, Concepts & overview ( ideas, components) 

2. Context of leadership: roles of the leader follower and organization: leadership development 

through local self-government 

3. Leadership influence, Development, strengths & weaknesses. Leadership for 

Entrepreneurship 
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Teaching Learning Process 

 Lecture method, Videos, PowerPoint Presentations, Discussion, Role Play, Games etc. 

Assessment Methods 

 Assessment as per Delhi University Norms 

Keywords 

 Entrepreneurship, Small Scale Industry, Financing, Marketing, Training, Selling Skills, E learning, 
Leadership 
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Credit-6 (5+1) 

 
Women Empowerment  

(12255201) 

 
 

Course Objectives (2-3) 

1. Enable students to understand the meaning and  historical perspective of 

women empowerment 

2. Acquaint  the  students  with  some  of  the  major  development  programmes  for women 

and  their impact on society. 

3. Make students aware of existing strategies for Empowerment of women 

Course Learning Outcomes 

 Create a level of understanding about the impact of women empowerment on the quality 

of life, for herself and community 

 Students will be able to develop an understanding the role of women in the society 

 Gain knowledge about the dimensions, theories and approaches of women empowerment 

 Learn about the Constitutional provisions, Rights and Laws for Indian women 

 Analyse current social and political situations from the perspective of women 

empowerment 

 Developing an insight on the issues of women's health, environment and the 

constitutional provisions available for women's rights and safety 

 Develop sound knowledge about various government initiatives and civil society 

organizations and media for promotion of empowering women 

Unit 1 

 Historical and Contemporary Perspectives on Women’s Empowerment 

4. Definition, Concept, Historical Perspectives in Women Empowerment 

5. Types of women’s empowerment – social, economic, political and psychological 

6. Culture and women: Patriarchy, Social cultural practices. 

Unit 2 

Status of Women and Impact on women’s empowerment in the (Organized and Unorganized) Sectors:   

7. Employment, Health, Education 

8. Governance and rural and urban development 

9. Environment and climate change 
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Unit 3 

 Legal aspects of women’s empowerment 

1. Women and Indian Constitutional provisions and Rights. 

2. Legal Rights - Hindu Marriage Act, PC & PNDT Act, Dowry Prohibition Act, Hindu 

  Succession Act and Domestic Violence Act. 

3. Need for legal literacy for women and Legal Redressal system. 

Unit 4 

 Strategy towards empowerment of women   

1. Government’s policies and programs for empowerment; Role of the Civil Society 

2. Panchayati Raj Act and Women; Gender and Indian Political System 

3. Role of communication and media in empowerment 

 

Practical 

Practicum and exposure: 

4. Field visit to Gender Resource Centers in Delhi/Visits to Woman’s Panchayat 

5. Exposure to training and livelihood program for women including self-employment 

program. 

6. Exposure to a skill building program for women 

7. Decent Employment Opportunities for Women (ILO experiences and CSO integration 

program) Case study on Case studies for programmes and campaign for women’s 

empowerment. 

8. Case studies for programmes and campaign for women’s empowerment 

9. Data analysis and interpretation References 

CUMPOLSORY READINGS 

10. Bhasin, Kamla (2000). Understanding Gender. New Delhi. Kaali for Women. 

11. Goel, A, Kaur, A and Sultana, A (2006). Violence against women: Issues and 

Perspectives. New Delhi, Deep& Deep Publishers. 

Additional Readings: 

12. Arunachalam. J (2005), Women’s Equality – A Struggle for Survival: Gyan Publishing 

House, New Delhi 
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TEACHING LEARNING PROCESS 

Lecture method, Videos, PowerPoint Presentations, Discussions, etc. 

 ASSESSMENT METHODS 

Assessment as per Delhi University Norms 

KEYWORDS 

Women Empowerment, Equality, Gender, Patriarchy, Women’s rights 

 


